This research discusses the motivation of Middle East Tourists who come and visit Pucak areas in West Java. Puncak is an area that has a cool climate with beautiful natural scenery located not far from Jakarta, the capital city of Indonesia. Middle East tourists are a potential market for Indonesian tourism. The ampunt of the expenditure is highest compared to other tourists who visiting Indonesia. And certainly for the locals it give impacts on the economy of the surrounding community. This study uses a descriptive quantitative approach, using questionnaires and literature studies in data collection and data analysis using linear regression. Data was collected from 100 inbound Middle East tourists who travel and visited Puncak Area. The Pearson correlation was used to find the relationship between push and pull factor motivation towards their visiting decision. ANOVA and T Test used to examine the indicators. The result shows that push and pull motivation influenced the visiting decision of inbound tourism, partially and simultaneously. Relaxation got the highest score in push motivation, meanwhile the environment and weather conditions dimension got the highest score on pull motivation.
INTRODUCTION Background
Tourism is one industry that continues to grow from year to year. The growth of tourism as a social phenomenon and as an economic endeavor has continued to advance and become one of the most dominant sectors in almost every country as a way to bring in profits in the form of foreign exchange for the country.
In Indonesia, it is the largest sector for the country foreign exchange contributor. It is in the second ranks with Rp.190 trillion, after the palm oil contribution (Antariksa, e-ISSN: 2407-392X. p-ISSN: 2541-0857 2017). Increasing tourism destinations and investments make tourism become a key factor in export revenues, job creation, business development and infrastructure (UNWTO, 2016 (USD 1.539, 21) and Europe (USD 1.538, 66) (Passenger Exit Survey (PES) Kemenpar, 2016 , makes them become a potential market for Indonesian tourism.
Many things can encourage tourist to decide on choosing their destinations . A lot of reasons and motivation that make this Middle East tourist comes or visit Puncak area, and we call it as motivation. Motivation is an urge or turmoil that arises from within human beings to fulfill their various needs in accordance with their respective desires (Afin Murtie, 2012: 63) . Needs will encourage the emergence of motivation to make efforts to maximize its energy in order to satisfy itself (Pritchard & Ashwood, 2008) , this reasons for someone who has a strong desire, makes distance in geography not become barrier because for them, desired must be fulfilled.
Needs will move become wants, because there is awareness created from effected marketing efforts and Traveling has become a fundamental thing that is felt always wanted to be fulfilled since traveling is a basic human need and want (Hermantoro, 2015) . Tourist motivation influenced by push factor and pull factor.
Push factor is factors which come from inside tourist itself, while pull factor comes from the outside, usually in the form of the destination condition to be visited (Sudaryanti et al, 2015) . The intrinsic motivation refers to the enjoyable and attractiveness of an activity, while the extrinsic motivation refers to doing activity (Kuhn et.at, 2019) . Every tourist must have a different motivation. The difference of tourist attractions will distinguish their motivation. In order to gather more Middle Eastern tourists to come to visit Indonesia, especially in the Puncak area, the host should be adjusted with their visiting motivation.
Research Objectives
There are many middle-east tourists visiting Puncak area with a huge amount of money. It's around 1.5 billion per day, where 80% of it is spent in Warung Kaleng, making this tourists a potential market to develop, and in the other hand, Indonesian government actually targets the number of Middle East tourists visiting Indonesia as many as 300,000 tourist. In determining their decision, in this case will they visit a destination or not, travelling or not will depend on the motivation background.
Motivation is an encouragement. It could rise from their self because of their need and wants or it could rise from outside because something that interests and attract their intention. Therefore this research was conducted to find out whether there was a significant influence of push and pull motivators on visiting decisions made. Beside, this research is also expected to show a complete picture of what drives and attracts them to come to visit the Puncak. And hopefully that the host could provide anything needed in order to fulfilling their expectation so they can get a good experience and are have willingness to keep coming back.
LITELATURE REVIEW

Inbound Tourism
Inbound tourism also similar with incoming tourism. It means travellers arriving in different countries from their own. According to the World Tourism Organization the inbound tourism is the activities of the visitor travelling to a place outside his usual environment for not more than one consecutive year and not less than 24 hours. The travel is for leisure, business and not for permeant working and gainingmoney (http://www.oicstatcom.org, 2018). It also defined as comprising the activities of non-residents travelling to a given country that is outside their usual environment, and staying there no longer than 12 consecutive months for leisure, business or other (corresponding) purpose (https://www.stat.fi, 2018). In a simple it is non-resident traveling in the given country. A tourist comes outside the country.
Motivation
Motivation comes from Latin words "movore", which means motion or drive to move (Prawira: 2014). Motivation in Indonesian, comes from the word motive which means the effort that drives someone to do something. Motives can be said to be the driving force of the subject to perform certain activities in order to e-ISSN: 2407-392X. p-ISSN: 2541-0857 achieve goals (Eschols & Shadily, 2003) .
Motivation is the reason of behavior to cause a person to act in a certain way or to stimulate interest in inducing a person to act (Ali-knight: 2000) . identification of motivation in the first step towards generating destination plans because this explain why tourist make a trip and type of experience, destination or activity they want Kim, (Lee & Klenosky, 2003) . In short, travel motivation can be simplified by the question why people travel (Dann, 1977) .
Several studies have been done in terms of the motivation to travel, so there are several approaches to classification of this tourism motivation or travel motivation can be divided into two approaches namely push factor and pull factor (Dann, 1971 ) since it is effective and easy to use (Prayag & Hosany, 2014) .
Various studies also have been carried out by experts such as Cohen (1972 ) Crompton, (1979 , Dann (1977) , Jang & Cai (2002) , Kim et al. ( 2007) , they found the similarity that there are two main strengths in motivation, namely push motivation and pull motivation. Push motivation tend to the desire of tourists to leave, while pull motivation is more to the choice of destination to be visited. Based on those explanation, it can be concluded that motivation is everything that as a background or encourages someone to do something, and this motivation is divided into two: push motivation and pull motivation.
Push Motivation
Travel done by someone not just happened instantly. The driving factor is the physical strength or form of a person such as social interaction, the desire for escape, adventure, relaxation, selfexploration (Dann, 1977) and (Klenosky, 2002) .
Push factors have been conceptualized as motivational factors or needs that arise due to a disequilibrium or tension in the motivational system (Kim et al, 2003 ) which can be said that the pulling factor is a need that arises because of an imbalance or tension in a person, an in simple can be summarized as "weather to go or will someone leave or not" (Klenosky 2002 Alcoholic consumptions.
Pull Motivation
Besides push factor, there also a push factor in doing traveling. Pull factor is a form of specific attributes (Wibisono, 2013) . Various pull factors should be owned by a destination in order to fulfil the needs and wants of the tourist. The pull factor comes more from the treat or attraction for tourist to come and visit.
Attraction is very important factors for a destination . A forms of attractive factors can be said as the environmental conditions that make a person interested in coming to a destination such as sunshine, historical monuments, sports facilities and cheap air tickets (Dann, 1977) . In summary, the pull factor can be said as "where to go" (Kenosky, 2002 (Spillane, 1997) . The essence of the various definitions and statements above is that the pull factor is everything that is owned by a particular place that can attract tourists to come and visit in order to meet the needs and desires that arise from within them.
The simplest, pull factor dimension consist of Novelty, education reason (Crompton, 1979) , where further research is also found that Budget, culture and history, wilderness, ease of travel, cosmopolitan environment, facilities, hunting into the pull factor category (Yuan & McDonald, 1990 tourists to make decisions in traveling (Hermansyah and Waluya 2012) . in examining the motivation of tourists found that in push motivation, the factor of enjoyment (51.5%) and being close to nature (39.6%) became a fairly high value (Caber and Albayrak, 2016) .
METHODOLOGY OF DATA ANALYSIS
Based on the result from this study, as well as the results obtained from the previous studies, it can be concluded that the relaxation factors, escape from the routine, and the desire to enjoy the beauty of nature are the factors most desired by tourists, and it can be said that these factors are the most encouraging tourists to visit a place or tourist destination. And for the pull motivation in this study, the highest dimensions are environment and weather condition, expenditure and low cost factor, sport and outdoor activities.
The similar research also found that climate or weather condition is the main factor in pull motivation for 48.5% (Caber and Albayrak, 2016) , and gain the highest score is pull environment for 3.83 (Giddy 
